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RO67 – Enterprise and Marketing 
 

There are three units of assessment. Students must complete all three units of 

assessment to achieve the qualification 

 

R067 Externally assessed written exam 1 hour 15 minutes. Worth 70 marks 

 

 

 

 
 

 

 "If you're not stubborn, you'll give up on experiments too soon. 

And if you're not flexible, you'll pound your head against the wall 

and you won't see a different solution to a problem you're trying 

to solve." -- Jeff Bezos 
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We are going to look at the different financial documents used in completing 

financial transactions. 

•The purpose of financial documents is to ensure that the business, the customers 

and its suppliers have an accurate record of all trading that has taken place. 

 

Businesses keep records so that: 

Ø Managers and owners are able to calculate revenues, costs and profit/loss. 

Ø They have a record of all customers and suppliers for the future business and 

marketing. 

Ø Faulty goods can be tracked, mistakes put right or refunds sent to customers. 

Test your knowledge – 

What’s the difference between revenue and profit? 

 

There are seven main financial documents; from left to right, this is the order they 

occur in ….…. 

 

 

 

 

 

 

 

 

 

 

 

 

Think of a purchase order as a shopping list.  It simply lists what a customer wants to 

order, how much the item is and how many items they want.  A purchase order is 

completed by the customer (purchaser) and then sent to the Business they wish to 

buy from (seller). 

Task 1 
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Have a look at the purchase order on the next page.  You work for Hathershaw 

Electrical Suppliers and are going to order some stationery from Oldham Office 

Supplies.  You wish to buy the following: 

10 boxes of A4 lined paper at £2.99 per box (Ref No 17782) 

5 boxes of black pens at £7.99 per box (Ref No 18572) 

2 computer desks at £89.99 each (Ref No 58275) 

 

Complete the purchase order: 
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We decide TARGET MARKETS using something called…. 

DEMOGRAPHICS (a particular sector of a population). 

Demographics can be identified using the following: 

•Age 

•Gender 

•Race 

•Religion 

•Ethnicity 

•Income 

•Educational Level 

 

Task 2: 

Using your list make judgements about the target market of the following products. 

Please decide on a target market using all bullet points (be careful though, some of 

them might not be particularly relevant but they need to be considered). 
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Geographic Segmentation: 

Population can also be segmented geographically. 

For example a small local business in Bognor would have a target market of people in 

Bognor. 

 

Task 3: 

Let’s look at a large Shopping Centre. 

Why would a business choose to set up at a shopping centre? 

List any factors that would be positive for a new business. 

 

 

Factors influencing the choice of promotional methods 

 

Task 4: 

Answer the questions below: 

How would the following factors influence your choice of promotional method? 

•Budgetary constraints (how much the business wants to spend) 

•Size of the enterprise (business). 

•Appropriateness for the product (which promotional method is most suitable?) 

•Who is the target market? 

•How each method will impact sales? 

 

Tip: You are likely to be asked to justify your choice of promotional method for the 

given scenario. Remember to give several reasons for your choice of promotional 

method, explaining how each has impacted your decision. 
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Task 5: 

Make revision notes by looking at these knowledge organisers:  

 

 
 

 


